
PRESENTATION OF THE ELECTRIC HYPERCAR DESIGNED 
AND HAND-BUILT BY PININFARINA FOR ITS CLIENT 
AUTOMOBILI PININFARINA

A NEW LUXURY ELECTRIC VEHICLE DESIGNED BY 
PININFARINA FOR KARMA AUTOMOTIVE WILL DEBUT 
AT THE NEXT SHANGHAI MOTOR SHOW

ANNOUNCEMENT OF A NEW PARTNERSHIP WITH 
WAYRAY FOR THE INTEGRATION OF THEIR HOLOGRAPHIC 
AUGMENTED REALITY DISPLAYS IN THE INTERIOR 
DESIGN DEFINITION

WITH ITS NEW VALUE PROPOSITION, PININFARINA 
ESTABLISHES ITSELF AS A GLOBAL PROVIDER OF 
INTEGRATED SOLUTIONS IN ALL SECTORS, PROVIDING 
BROADER SERVICES TO THE AUTOMOTIVE

Turin, March 5, 2019 –  Pininfarina’s excellence 
in the design and crafting of exclusive cars finds a new 
expression in the Battista, the electric hypercar launched 
at the Geneva Motor Show by Automobili Pininfarina, 
the new sustainable luxury car brand controlled by Mahindra 
& Mahindra Ltd. 
In Geneva, Pininfarina also recalls the new partnership with 
Karma Automotive, following the announcement at the 

last Detroit Auto Show, and in view of the world debut at the 
next Shanghai Motor Show, whereas a stunning new luxury 
electric vehicle designed by Pininfarina will be unveiled. 

“The agreement with Karma”, CEO Silvio Pietro Angori 
explains, “is another important step in Pininfarina’s growth 
strategy in the North American market, following the 
opening of our new design centre in Los Angeles. We are 
delighted to support Karma with our expertise in design, 
the creation of customised luxury vehicles and premium 
brand lifestyle. With Karma we share the same passion for 
beauty, exclusivity and innovation, always in the name of 
environmental sustainability. We look forward to showing the 
world the first fruits of our joint effort”.

Pininfarina gives another important announcement at 
the Swiss show. It is a new partnership with WayRay, 
a Swiss based deep tech company that develops built-in 
holographic augmented reality displays for cars. The brands 
will collaborate on future projects, both in the automotive 
and other transportation sectors, to promote the integration 
of WayRay’s holographic AR displays into the interior design 
definition, leveraging Pininfarina’s competences.

PININFARINA IN GINEVRA, 
WORLD PREMIERE FOR THE BATTISTA 
AND NEW PARTNERSHIPS ANNOUNCED

MARCH 2019/PRESS RELEASE

WWW.PININFARINA.COM

https://www.facebook.com/PininfarinaSpA/
https://www.instagram.com/pininfarina_official/?hl=it
https://linkedin.com/company/pininfarina/
https://twitter.com/pininfarinaspa
https://www.youtube.com/channel/UCYrZByjAhdFFknP7w-DVSsA
http://www.pininfarina.com


Francesco Fiordelisi
HEAD OF COMMUNICATIONS, PININFARINA S.p.A.

e–mail: f.fiordelisi@pininfarina.it 
tel. 011.9438105

Named after Battista “Pinin” Farina, founder of Carrozzeria 
Pinin Farina, which he started in 1930, the Battista 
represents the best possible application of Pininfarina’s 
ability to offer turnkey projects. The car was designed 
in the style centre of Cambiano, Turin, by the team led 
by Carlo Bonzanigo, and will be hand-built in very limited 
numbers, again at the Pininfarina atelier.

“This is genuinely a dream come true - says Chairman 
Paolo Pininfarina. - - My grandfather always had 
the vision that one day there would be a stand-alone 
range of Pininfarina-branded cars. This hypercar will boast 
world-beating performance, technological innovation and 
of course elegant styling. For me, we simply had to call it 
Battista. His dream becomes reality today as we link our 
glorious past with the future of motoring.”

Designed to be the world’s first luxury electric hyper 
performance GT, the Battista’s carbon fibre bodywork hides 
extreme levels of technology and functional design. 
Power and torque equate to 1,900 hp and 2,300 Nm, 
providing acceleration from 0 to 100 km/h in less than 2 
seconds, all with a potential zero-emissions range of up to 
450 kilometres.

The three specifications of Battista being presented 
at Geneva (two examples on Automobili Pininfarina 
stand and a third Battista design model on the Pininfarina 
stand) reflect the potential for unparalleled customization 
configurations for the 150 cars that will be produced 
at Pininfarina’s atelier.

Pininfarina’s unique competencies behind the Battista - 
design, engineering, limited-run production - are indeed 
only a portion of the range of services that Pininfarina can 
offer its customers today.

In Geneva, Pininfarina looks at the future of the automotive 
through its multi-disciplinary competence in services. Cross-
fertilization, mostly from Industrial Design and Architecture, 
allows Pininfarina to provide to customers a broader new 
value proposition, in the form of integrated solutions 
and turn-key projects in all sectors, from automotive 
to telecommunications, from real estate to boating, from 
industrial machinery to retail.

Brand identity definition, merge of physical and digital 
design (UX), turn-key engineering capabilities, construction 
of industrial prototypes and one-off or limited series, till the 
support in marketing and retail touch-points, belong to this 
holistic approach by Pininfarina.

“Our uniqueness as a global service provider”, explains 
Angori, “lies in our ability to create value for companies 
by building new customer experience. To ensure consistency 
between the various stages of customer experience 
is Pininfarina design, recognized worldwide for its 
combination of beauty and innovation. We have been 
operating in this sector for almost 90 years. We make our 
customers’ dreams come true. Or as our new pay-off says, 
We Move Dreams”.
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